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IF ONE WERE TO LOOK FOR A LEITMOTIF IN 31-YEAR-
old Jimmy Mistry’s life, it would have to be
bikes. After completing a course in mechanical
engineering, Mistry sold his “first love”, a Yamaha,
for all of Rs 18,000 to fund his first venture. By the
mid 1990s, he had started importing and selling
Italian furniture, but believed that he would be bet-
ter off adding value. “We wanted to corporatise our
business,” recollects Mistry, explaining Della
Tecnica’s transformation into an interior solu-
tions provider in 2000. The move helped:
turnover has zoomed from Rs 2 lakh
in 1995 to Rs 52 crore today; the
number of employees, from six to
500; and clients include Star Tv,
A.C. Nielsen and Bajaj Allianz. And
50, Mistry can afford an office at a
100-year-old colonial style build-
ing, a 32,000 sq ft production
centre at Daman, and a clutch
of fast bikes. But he still
misses the Yamaha.
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Della’s Mistry:
Kahn-do attitude



